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Serial No. of OMR Answe+ Shee:
Day and Date ............v....o... [Signalure of nvigiator;

INSTRUCTIONS TO CANDIDATES
(Use only biuesbigek bali-point pen in the space abave ang on both sides of the Answer Sheet)

1, Within 10 minutes of the issue of the Question Beoklet, check the Quesbon Booklet to
ensure that it conlains all the pages in correct sequence and that no page/question is
missing. In case of faulty Question Booklet bring it to the notice of the
Superintendent/Invigilators immediately 1o obtain a fresh Question Bonklet.

2. Do not bring any loose paper, written or blank, inside the Examination Hall except the
Admit Card without its envelope. ;

3. A separate Answer Sheet is given. It should not be folded or mutilated A second Answer
Sheet shall not be provided, (%1 tly the Answer Sheet will be evaluated.

4. Write your Roll Number and Seriai Nuuiber of the Answer Sheet by pen in the space
provided above.

5. On the front page of the Answer Sheet, write by pen your Rell Number in the space
provided at the top, and by darkening the circles at the bottom, Also, wherever applicable,
write the Question Booklet Number and the Set Number in appropriate places.

8. No overwriting is allowed in the entries of Roll No., Question Bocklet No. and Set No.
(if any) on OMR sheet and also Roll No. and OMR sheet No. on the Question Booklet.

7. Any changes in the aforesaid entries is to be verified by the wvivilator, otherwise fwill be
taken as unfairmeans.

8. Each question in this Booklet is followed by four alternative answers. For each guestion,
¥ou re te record the corvect option pn He Ansiver Sheet by darkening the appropriate
circle in the eorrespouding row of the Answer Sheet, by ball-point pen as inentioned in the
guidelines given on the first page of the Auswer Sheet.

8. For each question, darken only ane circle on the Answer Sheet. [F vou darken more than
ane circle or darken a circle partially, the answer will be treated as incorrect,

10. Note that the answer once filled in ink cannof be changed. 1§ you do not wish to attempt a
question, leave all the circles in the corresponding row blank (such question will be
awarded zero marks).

11. For rough work, use the inner back page of the title cover and the blank page at the end of
this Booklet.

12. Depaosit enly the OMR Answer Sheet at the end of the Test. -

13. You are not permitted to leave the Examination Hall until the end of the Test.

14. If a candidate attempts to use any form of unfair means, he/she shall be liable to such
punishment as the Uriversity may determine and impose on him /her.
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No. of Questions : 50
vl o W : 50

Time : 1 Hour | ! Full Marks : 150
wHq : 1 geer) ! gwfar ;150

Note : (i} Attempt as many questions as you can. Fach gquestion carries 3 (three)
marks. One mark will be deducted for each incorrect answer. Zero mark
will be awarded for each unattempted question.

IFEHE wHl W T e W oA ¥ T W 3 (W) sw @ &
Il e IR ¥ T ve T aer ) wdE sTaka 9ee @ wwie

= a1 | :

@ii) If more than one alternative answers seem to be approximate to the correct
answer, chpose the closest one.

oy TS dFfeusd STk °F S B fiee vy €, @ Preoow w1 9o ¥

1. Choose the correct sense of organ which has maximum perceiving abilities :

(1) Tongue {2) Ear (3) Eye (4) Nose

wdt Gw it g Rt w39 v sl sl f

(1) o (2) ®™ (3) ¥it= (4) %
2. Advertising creates :

(1) Competition (2) Brand Loyalty

(3) Demand (4) Product Differentiation

e fiRe &Rar @ -

(1) wif¥feas (2) =e wfTed)

(3) R=r= (4) wreae Rafigs

(1) P.T.O.
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3. Advertisements are aimed at :

{1) Members of society (2) Markets
(3} Adver'tising Agencies {4) Al of the above
TedfdwiE ReY FY € ¢
(1} TS & [Ew! &7 (2) wrHT Bl
(3) veacisfirm coifii (4) SR TA
4. Advertising adds value to preducts by adding o :
(1) Time 2) Place
(31 All of the above (4) Possession utility
fagmm Y grewe @ d7g qedf B, e wie |
(1) ¥93 {2) A
(3) TORTERT A (4) drereE Yfeferdt

5. In Adverlising, first stage through which a buyer passes :

(1) Action (2) Awareness (3) Desire (4) Interest
geaefefeT ¥ el @Xe, AT U@ @ TuRdar 8.
(1) T (2) AT (3) R @) Te
6. The aim of advertising 1s useful to :
(1) Masses {2) Anindividual
(3) Product (4) Advertisers
reaTigiT @ weg & wudrf 2
(h 7w @ form (2) v e @ farg
(3) ursTe B fam . (4) Tegelar % f2m
7. 'Tagline" is also known as ;
{1) Jaw line 12) Punch line {3) Fix line . (4) Thinline
"3 eirEE B 3H w5 A o ST e 2

(1) & A 2) Th @IgA (3) Trew. 5 (4) 817 =7Es
- (2)
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Whe wweas the father of movable typography ?

(1) William Caxton (2) Bob Dylan

(3) johannes Guitenburg {(4) Charles Wilkins
TITH TSI B SAF @i O 7 '
(1) faferm Sz (2) 9 TrEdm

(3) We= Teaad (4) =mex faféers

In India. first printing press started in :

(1) Calcutta (2) Goa (3) Madras (4) North Coast
aRE F gem R URT % BT

(1) HeAF 7 (2) "rar {3 wEE (1) et Fe A

Which one of these is not a form of out door advertising ?

{1) Bill beard (2) Bus Shelter (3) Kiosk (4) Dangler
e % ¥ P awgceRr veaetEfiT o1 Wy 78 & ?
(1) f&m ars (2) T7 ¥eew (3) fenairee (4 ST=w

Things that are not required for an advertising campaign :
(1) A solid marketing plan

(2) Advertising budget

{3) Media buying and planning

{(4) Members in the family of a consumer

oot fie) vegeiefoi a9 § amawnsmar T8 €

(1) Y& Qdr Hdfe o

2) weTelafin gufc
(3) W& &1 wigeT R W= wRAr
(4) TR T EHA @ wew
(3) P.T.0.
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12, "CC"is a measurement unit in ;

(1) Internet Advertising {2) Newspaper Advertising
(3) Radio Advertising {4) Outdoor Advertising
"CC" W ITE gfe & |

(1) TETE TSaeighaT o {2) “IFIR TsEEEAT @
(3y fEar vegetsfaT @ . (4) IrseeR vegeishiT @

13. Banner on an Internet is called as :
(1) Web Banner  (2) Web Spider (3) E-stroller {4) Direct Mailer
TEYAE X 4% FT FHE T B ' '

() WaR ¢ (2) WEEsy () TN (4) S AR
14. Gravure is a printing process where prints are taken from:
{1) Flat Roller " (2) Raised Surface
{3) Depressed Surface {4) Stencil
R U flfer drey @ e few o oy
(1) wae MR A @) s wdg &
(3) Teves wdw | 4 RfEE R
15, What is the fuil form of "TVC" in advertising ?
(1} Television Contest . {2) Television Commercial
(3) Total Viable Count (4) Total Value Customers
TegeEtT # TVC & i sy qar & 7 !
(1) Eelfdom ®RE - (2} ey snfifae
(3) Eed TEA Fe< - {4y T dwy wend
16. Which one of these is not an Advertising Magazine ?
(1) Pitch - {2) 4P's ~ ~(3) Brand Reporter {4} Vogue
= 4 9§ #-a e a8 & 7
(1) frm {2) 4P's (3) ¥ Rz (4) =T

(4)
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An advertisement spread on two pages of magazine is :

(1) Half Page (2) Double Spread (3) CentreSpread (4) Full Page
HTAM B 2 4 o o e 2 |

(1) '% o5 (2) B9 VIS (3) ¥eY VI (4) | &
The number one advertising medium for national advertising is :

(1) Movies (2) Magazines (3) Television (4) Newspaper
WS veaeigfn & fan wem veacizfiieT aam

(1) foead 2) el (3) eifrm (4) SrEr

CMYK consists of :

{1) Cobaltblue, Magenta, Yellow, Black

(2) Cyan, Magenta, Yellow, Blue

(3) Cyan, Magenta, Yellow, Black

(4) Cobalt blue, Magenta, Yellow, Kiwi Green
CMYK# & : .

(1} HieTee &, #over, dian, oo

(2) wa Ao, §en, &

{3) |, Fore, e wren

(4) FEee =, Tawer den, R =

Choose the right sequence of AIDDA :
(1) Attraction, Interest, Decision, Desire, Action
(2) Attraction, Interest, Desire, Decision, Action
(3} Action, Interest, Desire, Decision, Attraction
(4) Atlraction, Interest, Demand, Desire, Action
AIDDA & §31 9 &1 g :
(1) ardaem, soe, faftam, feam, tem
(2) s, Twve, fFame, Rfiom, Term
(3) YoEe, g, fawrm, fafewm, aiderw
(4) adaw, T, fawre feomR, teem

(5} P.T.O.
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21,

22.

23.

24,

23,

Lonng g Peagle’ isa taglire ol
(1) Airtel (2) Nokia (3) Just Dial (4) Vodafone
(1) TEREe & (2) =fEa @ (3) W ST @ (4) TSMEHE &

Which one of these is an advertising agency ?

(1) L. K, Swamy : (2) R K.Laxman'
(J) R K. Swamy (4) P. K. Swamy
R F ¥ - ysesfdaT T T ?

(1) VS0 Po Ty (2) ¥Ro do !
(3) Mo Fo ¥ (4) Fo Fe w@EN

Ifa peint 1s pul in a given space
(1) It creates ternsion (2} It creates atlention
(1) It creates nu eifect {(4) It creates space

o T ng W v g e s e A

(1) T ST A BT (2) 78 ETA e
(3 T ®Iy gAC fde AR (4) T8 W TR e
U. 5. P. means :

(1) Unigue Selling Proposition (2} Ultra Selling Publiciiy
(3) Urigue Startirg Proposition (4) Umque Selling Publicity
U.S. BB 3 &

(1) i #Hn vz , (2) e wferT afeafedy
(3) g =t ggfamm (4} e BiET aferid
He is an Ad-man turned Lyricist. Who is he ?

(1) Pivush Panday -+ (2} Prasoon Joshi

3 RK. Swam{\; (4) Bobby Pawar

(6)
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TE UG AT AR R M i wm B 2 7
(1) gy oy (2) = S
(3) ARo Bo WH (4) & @R

Series of Ads with a common theme is krown as :

(1) TVC : (2} Radio spot

(3) Workshop _ (4} Advertising campaign
FE A7 @ Wy 9T offe IS @ B §

(1) @& | (2) 3 wie

(3) G (4) Tsaeighem dwm

Who is known as “Father of modern advertising” ?

(1) Josy Paul (2) Agnello Diaz

(3) Leo J:h.llmett (4) David Ogilvy

“Hted tEreRfT & e Y o e 8 7

(1) Wi diet : (2) AT SO

(3) formr av=z {4) sfrs sifred

Spine is referred to:

(1) Thickness of Book {2) Width of Book

(3} Heght of Book {d) Size of Book

wrEa WeR e § o

(1) foemm @ B &t 2) frae & Rey &

(3) fpara &' &3¢ =1 (4) fopama @ @A B
Which of the followinyg is a tactic designed to supplement sales people ?
(1) Personal Selling {2) Publicity

(3} Sales promotion {4) Advertising

e % ¥ Jea diva &1 aelide B B R wa e Raga feo mr e ?
(1) wd=a |fem (2) =&

(3) ¥ W (4) YsTCRRTT

(7) P.T.O.
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30.

31.

32,

33.

34,

In Typography what is the maximum point size ?

(1) 92 points (2) 72 points (3) Quad (4) 3 Centimeters
TIRUTATE ¥ Ry TR S v 2 ? '
(1) 92 @3 (2) 724@rge (3) wE (4) 3 ¥

When celebrities or satisfied users endores the qualities of a product

{i) Personal ad (2) Testimonial ad

{3) Editorial ad {4) Co-operative ad

W YefadTe a1 S e drere B TR 7 e e €
(1) s ¥ (2) TEMFEE U8

3) el e (4) BRATRfET U=

In Typography, space between 2 characters is :

(1) Leading (2) Tracking (3) Legibility (4) Kerning
TEURTS] ¥, 2 F¥ged @ g o WY B0 §

(1) ohfr (2) B (3) wonfafed (4) s
Wha is the man behind the Latest Indian Rupee Symbol ?

(1) D.Udaya Kumar (2) Lakshy Raghuvanshi

(3) Rajeed Ghoshal (4) E. Hiren Sardesai

AT ARAE 9 @ fame @ O framr e 20

(1) $c 959 AR (2) 9eq T

(3) e e (4) 3o €N wvdHE

Which Newspaper has initiated the "Teach [ndia" Campaign ?

(13 Hindustan Times (2} Mail Today

(3) The Times of India (4} Economic Times

fre srmam & & 3far 89 &) <o R 7

(1) Rgwam ey (@) ¥ g2

(3) ¥ =iV aifw gfEar (4) sEHIPe T
' (8)
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35. What does "DAVP" stand for ?
(1) Directorate of Advertising and Visual Publicity
(2) Directorate of Audio and Visual Publication
(3) Delhi Advertising and Video Publicity
(4) Directorate for Audio Video Professionals
"DAVP" &1 QUi %Y a1 8 7
(1) SrREete o vRTelERiT s Rigue afeR
(2) ERREERE offF ifEd) ¢ faeere ufeasers
(3) S8 ysucisiom T difear afiafie
(4) SrEeYe B SHifEs fsa idvEer

38. Advertising that appears on public transport vehicles are known as :

(1) Mation Advertising (2) Transmit Advertising
(3) Transit Advertising (4) Travel Aravel Advertising
ofess e Eied W) T g aow e ¥, 3 &
(1) A¥H ysaeEhT (2) ghwie Yegeighim
(3) giftie Teaefeliin (4) #3 Wrae USdeiEiiT
37. Which one is not an Advertising Agency ?
(1) James Walter Thompson (2) Ogilvy and Mather
{3) Wieden + Kennedy (4) Larsen & Toubro
frt # | B geaehEiaT o= T 8 °
(1) o8 deex dras (2) firad Te W
(3) e + B (4) @R I8 <Ay
38. Vodafone was previously known as :
(1) Aircel (2) Hutch (3} Buzz (d) Docomo.
FSHEH 2 T8 T TH A AFT AT o
(1) v (2) &% (3) ¥ (4) S

{2) P.T.O.
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39.

40.

4t.

42,

43,

"Charlie Chaplin” 1s a brand ambassadar of which shoe polish brand ?
(1) Kiwi (2} Griffin

(3) Nugget | (4] Cherry Blossom

el At e o e dw % dw vdaey € 7

(1} & (2) Thftm

(3} =e (4) = iR

Which of the following is a common part of Visualization ?

(1} Layout (2) Design (3) Copy (4) Media
fA=1 & 9 -\ Rysrengonm @7 i uré & ?

(1) demse (2} fe=mem - (3) = (4) e
Hl:llﬂrding .is. a medium of :

{1) Qutdoar Publicity (2) Transit Publicity

(3) Point of Purchase Publicity - (4) All of the above

BT A &

(1) H9TER gfeRd o (2) TifeTe ufeafid) &1

(3) wIge aiiw T e @ (4} SoeET W @

"Buland Bhaarat Ki Buland Tasveer Hamara ...............

(1} Amul (2) Nirma (3) Bajaj (4) Tata
"geg WING T gola d®R B e, .

(1) s (2) T {3) g&Ta {4) =

Hue refers to :
(1) Lightness and darkness of colour
{2) Strength and Weakness of a colour
{3) Basic identity of colour
(d) None bi the above

(10)
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48.
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g R & &
(1Y TR B 3w 3 SEpIE Bl 2) P D Ty Ik degvw o
(3) TR & IE gEfed Hr (4) SURTFT TE TEl

An executive in an advertising agency who is a link between a client and
advertising agency :

(1) Marketing executive | (2) Account execulive

(3) Chief executive (4) Public relation officer

TF [egeisfem ol H U gEged o 5 e fie 8 us wemw iR
TSgergT TRl & diw

(1) "rfdn yraegfea (2) srpTevE TEfEa

(3) Arm TRy {4) dfiers Rerea afffeew
John Gutenberyg i3 the inventor of ;

(1) Digital Printing {2) Printing inks

{3) Printing rollers (4) Moveable tvpes

(1) fea ol & (2) ffew s=ma &

(3) fafe dow = (4) EEA TEE B

All of the following are tvpes of outdoor advertising, except :

(1) Pasters (2) Painted walls advertising
(3) Hoarding (4) Gate Fold Layout

fp # ¥ W0 arIeeR YgociEraT @ gaR B fEaEs

(1) ured @ (2) 92T ey vegeETm @
(3) Bifdm (4) T =" WeTET

Lower case types extended abeve the mean line 1s

{1} Body (2} Ascender (3) Kern (4) Arm
A WA ¥ SR Do 59 WK B9 TEW §

(1) =S (2) T&=R (3) B () s
- (11) P.T.0.
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48. Television Advertising rates vary according to:

{1) Particular time slot (2) Programme being broadcast
{3) The length of ime purchased (4) All of the above

eeifde & el v e & arer 38 oo #

(1) faftre =g wiie (2) 9 ﬁs“T digeme

(3) o ATH TIEA UREwS  (4) ToREm T

48. Tt is necessary to specify a type by :
(1) Ttssize and face
{2) Size and strokes
(3) Strokes and serifs
(4) Feasibility and Availability
U <EY &' WAEE T T B
(1) §5d o da & AR W
(2) ETEA HR VP B AR W
(3) 4 A wfew & amm W
(4) PRARRFA ok sofafed 2 amm w

50. Which Politician is also known as Cartoonist ?

(1) Chandra Swami (2) Jaya Lalita

{3) Bal Thakrey (4) Lalloo Prasad Yadav
FN AT B & w9 A A W e & 7

(1) = wm (2) st

(3) 91t TN (4) ®Te THIE TEY

(12}
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